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Presents...

13 WAYS TO SUPERCHARGE YOUR DIGITAL

MAKE THIS YEAR YOUR BEST YET

Welcome and thank you for downloading my free guide. I am hoping that you 

will find the content useful and start implementing some of the ideas below to 

get more website visitors, followers, and conversions. 

I am not going to waste your time; let’s get straight to the point. 
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Introduction

As a sales funnel and digital marketing consultant, I often meet business 

owners who are looking to increase their sales but don’t know where to start. 

Most people, unfortunately, have no strategy and try everything under the Sun

to get their brand noticed. I have worked with UK businesses, big or small, and 

here is what is not working, based on my experience: 

 Expensive radio ads

 Starting with a huge PPC budget

 Trying to please everyone

 Not doing your research

If you would like to change the game, it is time to review the 33 different ways 

you can improve your digital marketing strategy and your sales funnels. 
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1. CREATE VERSATILE CONTENT 

One of the mistakes many of my clients have made in the past is that they

focus on text only ads and forget that the attention span of their audience has

shrunk in recent years. If you are not able to get them hooked up in the first

few seconds, you will  lose them forever. Experiment with different types of

content; 

 Infographics

 Videos

 Slideshows

 Images

 Quotes

 Statistics

Based on your industry and your customers’ preferences, you will be able to 

find the winning combination that converts. 

©  Laura’s  Sales  Funnels  –  LMNts  Marketing  2018  laura@marketingfunnel.website
www.marketingfunnel.website 

mailto:laura@marketingfunnel.website
http://www.marketingfunnel.website/


4 | P a g e

2. CLEARLY DEFINE YOUR BRAND 

If you would like your offers and your brand to stand out from the competition,

you have a hard task ahead. In fact, chances are that there are hundreds of

companies and freelancers offering the same or similar services as you within

50 miles from your location. You have to define what your brand stands for

and  how  you  can  make  a  difference.  Work  on  your  mission  and  vision

statement, as this will help you stand out and connect with your audience. 

3. COMMUNICATE YOUR USP

It is important that you define your unique selling proposition based on your

brand identity. This is an exercise I usually start my coaching sessions with. If

you don’t know what sets you apart, you cannot tell your readers why they

should buy from you instead of other companies. Your USP will help you create

your brand messages that will get noticed by the right people. 

4. ALIGN YOUR MISSION TO YOUR AUDIENCE’S NEEDS 

If you would like to create an effective digital marketing strategy, you need to

get  to  know  your  potential  customers.  You  need  to  understand  that  you

cannot please everyone, so don’t pick a broad niche. As an example; if you are

a dog groomer, you will need to identify your ideal customer and their needs.
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They might be busy professionals and only available during the weekend. They

can  also  be  housewives,  who  have  no  time  to  look  after  their  dogs’

appearance,  or  don’t  feel  confident  enough  to  trim  their  hair  and  nails

themselves. 

5. ENGAGE WITH YOUR SOCIAL MEDIA FOLLOWERS

The main problem I see with my clients and people I talk to about social media

is that they are too focused on numbers. Instead of the number of people you

have as followers, you should focus on the engagement. That is why I would

like to help you shift the paradigm; from sales funnels to engagement funnels.

Below you  will  find  a  few results  I  have  achieved  after  just  a  week  or  so

working on my clients’ websites. Can you see the difference between the rise

in engagement and the rise in follower numbers? If you come to me saying you

need 5,000 social media followers, I will tell you to go and buy some. However,

if you would rather have more engaged followers, I can help. 
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Pretty awesome, right? 
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6. PUBLISH PRESS RELEASES 

If you have a product or service nobody knows about, chances are that you are

not going to sell anything. Publishing a press release will help you get the word

out there, and reach out to your audience. The best thing about press releases

is that you will be able to get it shared and republished by other bloggers and

business owners, if you are doing things right. If you are not sure how to get

started, get in touch and we will help. 

7. MAINTAIN POSITIVE PUBLIC RELATIONS 

Your  reputation is  one of  your greatest  assets  in  your business.  Of  course,

when you are just starting off, you need to build it from the ground up. If you

are not currently engaged in networking, you should start right now. The best

way to get your message across is to sit down with people and help them out,

turning them into raving fans. You will not only get direct business, but also

loads of referrals if you can establish yourself as an expert. Comment on social

media posts, blogs, and forums, answer questions on  Quora and other sites,

and your expertise will get noticed. 
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8. EDUCATE YOUR CUSTOMERS 

One of the best ways to engage with your customers is to add value. If you are

able to help them out and give them helpful tips on how to make the most out

of your product or service, you will get them hooked on your content. Whether

you are a business coach, a personal trainer, or are selling your own crafts, you

can  add  value  through  customer  education.  Next  time  you  are  stuck  with

content  ideas,  you  should  think  about  how you  can  improve  your  website

visitors’ and your customers’ experience. 
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9. IMPLEMENT A SALES FUNNEL 

We go on about sales funnels a lot, but there is a reason for that. A sales funnel

tackles the hardest part of your internet marketing: turning your website traffic

into a pool of paying customers. The four main elements of a sales funnel, or

the four stages are as follows: 

 Awareness

 Interest

 Demand

 Action 

You can use your social media accounts, your website, and even paid ads or

leaflets to create awareness. 
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Interest is trickier. Most of your clients are asking themselves: “WHAT IS IN IT

FOR ME?” To generate interest, you will need to answer this question as soon

as possible after your visitors land on your site. 

Demand is something your audience might not be aware of.  Some of them

don’t know that they have a problem, or they simply don’t know that there is a

solution out there. You will need to make your prospects realize that they are

in need of your products or services. 

Action means  something  different  for  every  business  owner.  If  you  offer

emergency plumbing, you might not want people to send you an email, but call

your 24-hour phone line and get a booking completed on the phone. 

Your sales cycle will determine the action you want your customers to take and

the series of actions implemented in a sales funnel. The higher ticket items you

are selling and the more trust element is involved, the more customer touch

points you will need to drive people down to the bottom of the funnel and get

them to take action. 
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10. IMPROVE YOUR WEBSITE NAVIGATION 

If you are struggling with conversions, chances are that you are not putting the

right information in front of your website visitors. Your site’s navigation is not

only important for your search engine optimization, but you will also take care

of the customer experience if you make it easy to find everything. 

Include a search button, and test your navigation on various screen sizes. Put

yourself  in  the shoes of  your  customer,  and imagine you are looking for  a

specific product, information, or link. 

11. CREATE A Q AND A SECTION ON YOUR SITE  

Consider that the attention span of Millennials is only a few seconds, and we

are used to  getting instant  answers.  If  you are  selling high ticket items,  or

multiple versions, it might be a good idea to set up a Q and A section or a live

chat feature. 

When creating blog posts,  make sure that  you assign each article the right

category,  so your website visitors can find what they are looking for.  Apart

from a Q and A section, you might also want to offer a contact form to help

your visitors get answers to less straightforward questions. 
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12. STRONG CALL-TO-ACTION

When I work with small business owners, one of the things I notice is that they

simply  generate  traffic to  their  main  page,  and  don’t  have  specific  landing

pages for each content. Further, they don’t tell their readers what to do next.

In plain English, they don’t have a strong call-to-action. When you design your

sales funnels, it is important that you focus with the action in mind. After all,

the ultimate goal of every conversion and marketing funnel is to maximise your

conversions. 

13. AB TESTING

Finally,  it  is  crucial  that  you don’t  just  shoot  in  the dark,  but  put  business

intelligence to good use. For example, I  like running my clients’  automated

social media accounts for at least a couple of weeks and identify the winners

that generate the best conversion rates before encouraging them to spend any

money on paid advertising. AB testing is not only important for ads, but also

landing  pages,  emails,  and  sales  pages.  Most  marketing platforms,  such  as

Facebook, Google,  and MailChimp allow you to set up different versions of

your content and compare the results they deliver. Why not take advantage of

this free method? 
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Final Thoughts

I  am  hoping  that  you  enjoyed  reading  about  13  ways  to  improve  your

conversion rates and digital marketing in the New Year. Obviously, you don’t

have to implement all the changes at once. In fact, when I sit down with my

private coaching clients, I encourage them to focus one or two areas when we

set up their sales funnels. 

More Training and Information Available

 If you found the content of this eBook helpful, please do not hesitate to

share  the  download  page  with  some of  your  friends  and  colleagues.

Here is the link: 

 You can also sign up for our blog and read some more details on how we

work, while picking up free tips on improving your digital marketing. 

 Did you know that we offer a free sales funnel consultation for small and

medium sized businesses? Book yours today and see if we can help you

grow your customer base. 

 We also have affordable  social  media management,  sales  funnel,  and

fully managed digital marketing packages to suit every budget. 

Wishing you the best results of your digital marketing and hoping that we can

be a part of your success one day. 
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